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  {business	
  model	
  case	
  study	
  for	
  energy	
  efficiency	
  contractors}	
  

Three Different Events Across Colorado in January, February, and March 2012 

January 25th, 26th, 27th, 2011: Headline Event – Boulder, Denver and Grand Junction 
 Keynote Speaker: Ron Binz, former Chairman at the Colorado PUC, plus success stories from the local business leaders panel 

February 27th, 28th, 29th, & March 1st, 2011: Best Business Practices Training – Boulder, South & West Denver and Grand Junction 
 Customer Service: Intake and Sales Follow-up, plus an update on 2012 energy efficiency incentive programs 

March 20th, 21th, 22th, & 23th, 2011: Best Business Practices Training – Boulder, South & West Denver and Grand Junction 
 Closing the Sale with Financing Options, plus best practices on Building Value for Sales with Certifications 

More information at: www.eebco.org/DSMforContractors 

*Alternative keynote speaker in Grand Junction 
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{become	
  a	
  sponsor}	
  

Showcase	
  Your	
  Products	
  or	
  Services	
  
The	
   Business	
  Model	
   Case	
   Study	
   for	
   Contractors	
   Event	
   offers	
   you	
   outstanding	
   visibility	
   focused	
  
directly	
   at	
   your	
   target	
   audience.	
   As	
   the	
   state’s	
   leading	
   energy	
   efficiency	
   contractor	
   event,	
   no	
  
other	
  conference	
  provides	
  be<er	
  opportuni=es	
  to	
   increase	
  brand	
  recogni=on	
  across	
  Colorado	
  –	
  
the	
  home	
  of	
  the	
  new	
  energy	
  economy.	
  	
  

This	
  conference	
  is	
  presented	
  by	
  EEBC,	
  the	
  nonprofit	
  Energy	
  Efficiency	
  Business	
  Coali=on.	
  Not	
  only	
  
does	
   your	
   sponsorship	
   help	
   build	
   your	
   brand,	
   but	
   every	
   dollar	
   supports	
   statewide	
   efforts	
   to	
  
expand	
   and	
   grow	
   the	
  market	
   of	
   energy	
   efficiency	
   quality	
   assurance,	
   training,	
   project	
   financing	
  
and	
  other	
  business	
  opportuni=es.	
  

Network	
  –	
  Build	
  Brand	
  Equity	
  –	
  Connect	
  
More	
   than	
   600	
   individuals	
   are	
   expected	
   to	
   a<end	
   the	
   series	
   of	
   informa=onal	
   and	
   educa=onal	
  
sessions	
  –	
  contractors	
  will	
  make	
  up	
  the	
  majority	
  of	
  the	
  group,	
  but	
  energy	
  efficiency	
  distributors,	
  
u=lity	
  program	
  managers,	
  and	
  representa=ves	
  from	
  local	
  energy	
  ini=a=ves	
  will	
  a<end	
  too.	
  	
  	
  

More	
  informa2on	
  at:	
  www.eebco.org/DSMforContractors	
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  {sponsor	
  levels}	
  
General	
  Sponsor	
  

$750	
  
1	
  remaining	
  

Plus	
  Sponsor	
  
$1500	
  

1	
  remaining	
  

Title	
  Sponsor	
  
Sold	
  Out	
  	
  

Extension	
  of	
  	
  Contractor	
  Benefits	
  
•A<end	
  the	
  event	
  to	
  network	
  and	
  receive	
  the	
  latest	
  industry	
  informa=on	
   ✓	
   ✓	
   ✓	
  
Business	
  Model	
  Case	
  Study	
  for	
  Contractors	
  -­‐	
  Headline	
  Event	
  	
  
January	
  2012,	
  3	
  Loca=ons/Events	
  –	
  Boulder,	
  Denver,	
  Grand	
  Junc=on	
  
•Showcase	
  your	
  products	
  and	
  services	
  with	
  a	
  8’x10’	
  exhibit	
  space	
  
•Build	
  brand	
  equity	
  through	
  logos	
  on	
  the	
  event	
  website	
  and	
  printed	
  agenda	
  
•Prominent	
  placement	
  of	
  logos	
  on	
  sponsorship	
  recogni=on	
  signs	
  at	
  the	
  event	
  

✓	
   ✓	
   ✓	
  

Business	
  Model	
  Case	
  Study	
  -­‐	
  Best	
  Prac2ces	
  Customer	
  Service	
  
February	
  2012,	
  4	
  Loca=ons/Events	
  (A<endance	
  to	
  these	
  events	
  is	
  op=onal)	
  
•Showcase	
  your	
  products	
  and	
  services	
  with	
  space	
  to	
  place	
  your	
  banner	
  or	
  poster	
  	
  
•Build	
  brand	
  equity	
  through	
  Logos	
  on	
  the	
  event	
  website	
  and	
  event	
  agenda	
  

✓	
   ✓	
  

Business	
  Model	
  Case	
  Study	
  -­‐	
  Best	
  Prac2ces	
  Selling	
  with	
  Financing	
  	
  
March	
  2012,	
  4	
  Loca=ons/Events	
  (A<endance	
  to	
  these	
  events	
  is	
  op=onal)	
  
•Showcase	
  your	
  products	
  and	
  services	
  with	
  a	
  banner	
  
•Build	
  brand	
  equity	
  through	
  logos	
  on	
  the	
  event	
  website	
  and	
  event	
  agenda	
  

✓	
   ✓	
  

Addi2onal	
  Branding	
  
At	
  all	
  11	
  Loca=ons/Events	
  	
  
•Build	
  brand	
  equity	
  through	
  signage	
  with	
  your	
  logo	
  at	
  the	
  breakfast	
  	
  and	
  lunch	
  tables	
  
•Your	
  promo=onal	
  materials	
  inserted	
  in	
  conference	
  bag	
  &	
  distributed	
  to	
  all	
  registrants	
  
•Logo	
  placement	
  on	
  post-­‐event	
  video	
  distributed	
  	
  on	
  Youtube	
  and	
  email	
  follow-­‐up	
  

✓	
   ✓	
  

Priority	
  Placement	
  for	
  Branding	
  
•Logos	
  on	
  event	
  flyer	
  and	
  sponsorship	
  recogni=on	
  signs	
  	
   ✓	
  

*Deadline	
  for	
  sponsorship	
  applica=on:	
  Friday,	
  January	
  13th,	
  2012	
  



Page 5 
EEBCO 
Confidential 

{current	
  sponsors}	
  
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  as	
  of	
  1/6/2012	
  

Title	
  Sponsor	
  

Plus	
  Sponsor	
  

General	
  Sponsor	
  



{about	
  us}	
  

Founded	
   in	
   2007	
   with	
   the	
   goal	
   of	
   increasing	
   the	
   Business	
  
Poten=al	
  of	
  the	
  Energy	
  Efficiency	
  Industry	
  

EEBC	
  serves	
  as	
  the	
  coherent	
  voice	
  of	
  the	
  industry	
  at:	
  
•Colorado	
  Public	
  U=li=es	
  Commission	
  
•Colorado	
  Governor’s	
  Energy	
  Office	
  
•The	
  General	
  Assembly	
  and	
  Legislators	
  
•Xcel	
  Energy,	
  and	
  other	
  Colorado	
  u=li=es	
  

Our	
   membership	
   is	
   made	
   of	
   more	
   than	
   100	
   members	
  
involved	
   in	
   the	
   manufacturing,	
   distribu=on,	
   installa=on,	
  
sales	
   and	
   marke=ng	
   of	
   energy	
   efficiency	
   technologies	
   and	
  
services	
  

EEBC	
  is	
  a	
  Non-­‐profit	
  501	
  (c.)	
  (6)	
  organiza=on	
  

Energy	
  Efficiency	
  Business	
  Coali=on.	
  
14062	
  Denver	
  West	
  Parkway,	
  Bldg	
  52,	
  	
  

3rd	
  Floor,	
  Suite	
  300	
  
Golden,	
  CO	
  	
  80401	
  
Tel	
  	
  720-­‐445-­‐3728	
  
www.eebco.org	
  


